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The Golden Globes Informational  

 
Since my new book concerns the social as well as 
economic logic of Hollywood, I tivo-ed the Golden 
Globes Awards last night on NBC. If this star-
wrangling informational did not exist, NBC might 
have had to invent it to compete with ABC’s Oscar 
Awards. Fortunately, for NBC, an otherwise obscure 
group calling itself the Hollywood Foreign Press 
Association (HFPA) had invented this award-
ceremony in 1944 during a free lunch in the 20th 
Century Fox commissary. Although its dozen or so 
"members" were mainly refugees in the Land of Nod 
(as Sam Spiegel called LA). The German occupation 
of their homelands had made most of them 
correspondents without a country, but they loved 
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with the Hollywood community. As the Hollywood Reporter observed "The studios 
couldn't care less whether the awards are decided by isolated Benedictine monks in the 
Himalayas or angels on high, at least not since the Globes have evolved into a 
tremendous marketing tool." As such, it offer scripted speeches by stars, promotional 
clips from movies, and nostalgic eulogies to some 20 million viewers. And by this time 
the value of public self-congratulation has become so inculcated in the Hollywood culture 
that one producer carpingly complained to me, "These ceremonies have taken over our 
social life. Almost every week we get into our formal gear, push through a gauntlet of 
paparazzi to get to some ballroom, give ourselves awards for everything from movies to 
lifetime achievements, and then applaud ourselves." Nevertheless, Hollywood’s star 
troopers suited up last night for yet another black-tie award ceremonies. All part of the 
Big Picture. 
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I studied government at Cornell and Harvard, and received a Ph.D from Harvard in 1973. 
My master's thesis on the search for political truth (Inquest: The Warren Commission and 
the Establishment of Truth and my doctoral dissertation (News From Nowhere) were 
both published as books. I taught political science at MIT and UCLA for three years but 
then decided that researching and writing books was a far more educational enterprise. 
The Big Picture: The New Logic of Money and Power in Hollywood is my thirteenth 
book. I am currently researching a book on the 9-11 Commission. I live in New York 
City.  
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